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	 “Oh,	no!”	I	thought.		Not	again!		
Not	another	big	project!
	 In	the	last	installment	of	this	
narrative,	we	left	you	just	dying	
to	know	why	we	used	one	rental	
space	of	our	new	addition	to	the	
laundry	building	for	ourselves.		We	
installed	an	office	for	Gommel,	for	
his	secretary	–	yes,	he	now	had	
a	secretary,	an	ominous	sign	of	
something	big	coming	–	and	for	
several	others	of	us	whose	job	
functions	were	mostly	office-type	
stuff.		We	even	had	a	receptionist	
who	also	made	keys	there.
	 What	could	this	move	portend?		
This	is	almost	as	exciting	as	an	
Agatha	Christie	murder	mystery,	
right?		Or	maybe	as	riveting	as	
watching	paint	dry!
	 Of	course,	you	probably	guessed	
that	Gommel	had	decided	in	his	
pointy	pinhead	to	expand	the	store.		
Really??	Only	7	years	after	we	
had	built	the	new	building??		It’s	
so	much	work!		But	so	it	was	to	be,	
especially	since	this	was	the	direc-
tion	we	believed	God	was	leading	
us.		He	sent	us	here	for	the	mission	
of	service	to	this	community,	and	
He	wanted	the	job	done	right.		Re-
ally,	Father?	I	sighed.
	 And	so	it	started.		Building	de-
sign;	blueprints	and	designs	galore;	
subcontractors	everywhere	hoping	
to	snag	some	of	the	job;	
chasing	down	quality	used	
equipment	for	a	bigger	
produce	department,	a	
full-size	meat	depart-
ment	separate	from	the	
Deli,	and	a	Deli	Café	that	
now	had	its	own	place;	a	
walk-in	cooler	for	the	dairy	
products	that	no	longer	had	
to	share	space	with	the	
beer	and	soft	drinks.		The	
hardware	department	would	
double	in	size.		We	would	
have	a	small	pharmacy	at	a	
counter	in	aisle	1B.		Where	
the	original	building’s	back	
wall	once	stood	would	be-
come	“Holiday	Lane”,	cut-
ting	the	long	aisles	from	the	
front	to	the	back	of	the	store	
in	half,	and	creating	display	
areas	for	holiday	merchan-
dise	–	Christmas,	Easter,	
Valentine’s	Day,	Halloween,	
and	other	seasonal	events.
	 Since	the	service	deli	
now	had	its	own	space,	we	
decided	that	it	needed	a	name.		It	
was	both	a	supermarket	deli	(of	
sorts)	and	also	sold	sandwiches	
and	hot	foods,	like	fried	or	roasted	
chicken,	ribs,	fish	or	shrimp	and	
chips,	and	more,	so	the	name	Deli	
Café	just	seemed	right.		We	added	

tables	for	those	who	wanted	to	sit	
and	eat	here,	which	I	personally	
miss	since	I	would	eat	lunch	here	
on	Saturdays,	enjoying	the	people-
watching.		It’s	not	the	same	since	
the	virus	police	interfered	and	took	
away	the	tables	for	a	year.		
	 What	happened	to	the	pharmacy,	
you	ask.		It	didn’t	ever	happen.		
The	hardware	window	where	
we	now	cut	keys	and	sell	ammo	
was	the	counter	where	there	was	
supposed	to	be	the	pharmacy.		
We	got	as	far	as	the	extensive	
background	checks	by	the	state	
(no,	believe	it	or	not,	they	didn’t	
find	that	we	were	serial	murderers	
or	any	such	thing!),	and	then	we	
bought	a	computer	and	installed	
the	software	for	it,	and	even	had	a	
pharmacist	lined	up	to	come	here	
to	dispense	prescriptions	for	limited	
hours	per	week.		This	pharmacist	
was	the	one	who	pushed	us	to	do	
the	pharmacy,	but	then	when	it	all	
was	almost	ready,	he	decided	he	
couldn’t	do	it,	and	so	we	were	left	
with	no	pharmacist,	and	a	state	
regulation	preventing	us	from	even	
unlocking	the	door	to	the	place	
without	a	pharmacist	present.		
Fortunately,	we	had	not	bought	any	
inventory	yet,	so	shutting	it	down	
was	fairly	simple.		
	 (In	case	you	aren’t	aware	of	this,	
please	know	that	years	ago,	Dr.	
Melvani	set	up	with	Rancho	Drugs	
a	prescription	delivery	to	the	store,	

three	days	a	week.		They	come	
here	on	Tuesdays	at	11AM	and	
Wednesdays	and	Fridays	at	2PM.		
It’s	most	helpful	for	those	who	can-
not	or	don’t	want	to	go	to	town!)
	 During	construction,	with	all	of	
its	loud	noises	and	dust	and	dirt	
and	disruption,	Gommel	being	
Gommel	was	determined	to	keep	

the	store	open	normal	hours	so	
as	not	to	inconvenience	custom-
ers.		He	took	great	pleasure	in	the	
fact	that	we	managed	that	feat	and	
never	closed	the	store.		He	had	
a	huge	curtain	hung	across	the	
entire	width	of	the	store	where	the	
back	wall	had	been	to	minimize	the	
dust	and	disruption,	but	custom-
ers	seemed	to	enjoy	watching	it	
happen	and	to	appreciate	being	
included	in	the	whole	process.
	 While	they	were	building,	Sir	Wil-
liam,	intrepid	explorer	of	the	desert,	
aka	Bill	the	helpful	hardware	man,	
got	busy	with	the	layout	of	the	
hardware	and	variety	merchan-
dising,	while	I,	the	official	store	
“Flunky”,		got	busy	with	the	layout	
and	merchandising	of	the	grocery	
shelves,	wall	delis	and	dairy	box,	
and	freezers.		This	time	around	we	
had	lots	more	experienced	help	
with	those	things	since	the	depart-
ment	managers	helped	merchan-
dise	their	own	areas.		Once	again	
we	called	on	the	grocery	industry’s	
merchandising	crews	to	come	
help	set	their	shelves,	and	once	
again,	hardware	fooled	everyone	
by	how	much	merchandise	we	had	
crammed	into	a	small	space.		The	
“professionals”	never	believed	us	
when	we	warned	them	how	much	
stuff	was	on	those	shelves!
	 At	first	we	panicked	at	how	much	
space	we	had	to	fill,	but	by	the	time	
we	were	done,	we	were	cramming	

all	the	new	stuff	
on	the	shelves	
just	like	we	
had	crammed	
before.		The	
hardware	peo-
ple	who	came	
to	help	would	

underestimate	the	time	they	would	
need	to	merchandise	shelves.		
“Oh,	we’ll	be	done	in	about	three	
days,”	they	might	say.		Ha!		We’d	
laugh	and	tell	them,	“Just	wait,	
you’ll	see.”		Sure	enough,	they	
would	be	here	much	longer	than	
they	had	anticipated.	They	simply	
did	not	anticipate	that	we	used	
grocery	type	shelf	layouts	for	hard-
ware,	meaning	that	the	shelf	units	
were	much	taller	than	they	were	
used	to.		Surely	you’ve	noticed	
how	our	guys	have	to	use	oxygen	
masks	when	they	are	on	the	ladder	
dealing	with	the	top	shelves.		(OK,	
a	slight	exaggeration.)
	 Since	we	were	so	bored	with	
nothing	new	and	interesting	to	
do	during	those	years,	we	had	to	
create	our	own	entertainment.	One	
way	we	did	that	was	to	change	
wholesalers,	both	grocery	and	
hardware.		Talk	about	painful!		
Each	time	you	do	that,	it	turns	
everything	upside	down.		You	have	
to	trade	out	the	old	store	brands	for	

the	new	wholesaler’s	store	brands.		
You	have	to	rearrange	the	store	to	
accommodate	the	different	product	
mix	in	the	new	wholesaler,	and	
then	field	the	complaints	of	the	cus-
tomers	who	are	unhappy	because	
this	or	that	item	they	were	used	to	
and	loved	is	no	longer	available.		
Ordering	schedules	and	delivery	
times	and	days	change.		Checking	
in	procedures	and	invoices	and	ac-
counting	procedures	change.		New	
relationships	with	key	people	at	
the	wholesaler	need	to	be	formed,	
which	is	not	as	easy	as	it	sounds,	
and	is	more	important	than	you	
might	imagine.		One	has	to	figure	
out	from	phone	conversations	and	
a	minimum	of	face	to	face	contact	
who	is	helpful	and	good	spirited	
and	who	isn’t,	and	then	you	target	
the	good	guys	as	much	as	possible	
to	help	when	needed.
	 So	why	would	we	ever	even	think	
of	turning	things	upside	down	like	
that?		Why	would	we	inflict	that	
kind	of	torture	on	ourselves?
	 In	the	case	of	our	hardware	sup-
plier,	we	left	True	Value	because	
they	broke	their	agreement	with	
us	that	we	would	be	the	exclusive	
True	Value	store	in	Lucerne	Valley.		
This	little	town	isn’t	big	enough	for	
two	hardware	stores	to	share	the	
image	and	brand.		We	had	worked	
hard	to	build	our	image	around	our	
True	Value	brand,	so	when	True	
Value	broke	their	commitment	to	
us,	we	felt	betrayed.		So	we	went	
to	Ace	Hardware,	“Ace	is	the	Place	
for	the	Helpful	Hardware	Man.”
	 The	transition	was	difficult	for	
the	reasons	listed	above,	but	Ace	
Hardware	was	(and	is)	a	going	
concern	with	excellent	marketing	
programs	and	image	builders.		We	
really	liked	working	with	them	and	
since	there	were	so	few	Ace	Hard-
wares	in	this	High	Desert,	we	ben-
efitted	from	people	responding	to	
their	TV	ads.		People	would	come	
here	just	to	find	Ace	products.		We	
sucked	it	up	and	did	the	nasty	job	
of	changing	everything	over	to	Ace,	
which	was	a	good	decision	that	
benefitted	the	customers.
	 Then,	in	1990-91,	just	after	
completing	the	construction	of	the	
doubled	store,	we	changed	grocery	
wholesalers,	also.		Whaaat???		
Don’t	we	ever	learn	not	to	subject	
ourselves	to	such	punishment?
	 No,	I	guess	not,	and	besides,	
since	we	try	to	follow	God’s	lead,	
even	in	decisions	like	this,	it’s	not	
really	up	to	us	once	we	receive	His	
guidance.		You’ll	just	have	to	wait	
for	#11	to	find	out	how	God	led	us	
to	make	this	huge	change.
	 Can’t	wait,	huh?		Even	paint	dry-
ing	can	be	interesting.

	 	 	 	

oN The LIGhTer SIDe
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I DIDN'T kNow ThaT . . .
a ShoT oF whISkey	-	In	the	old	
west	a	.45	cartridge	for	a	six-gun	
cost	12	cents,	so	did	a	glass	of	
whiskey.	If	a	cowhand	was	low	
on	cash	he	would	often	give	the	
bartender	a	cartridge	in	exchange	
for	a	drink.	This	became	known	as	
a	"shot"	of	whiskey.
BUyING The FarM	-	This	is	syn-
onymous	with	dying.	During	WW1	
soldiers	were	
given	life	insur-
ance	policies	
worth	$5,000.	
This	was	about	
the	price	of	an	average	farm	so	if	
you	died	you	"bought	the	farm"	for	
your	survivors.
rIFF raFF	-	The	Mississippi	River	
was	the	main	way	of	travelling	from	
north	to	south.	Riverboats	carried	
passengers	and	freight	but	they	
were	expensive	so	most	people	
used	rafts.	Everything	had	the	right	
of	way	over	rafts	which	were	con-
sidered	cheap.	The	steering	oar	on	
the	rafts	was	called	a	"riff"	and	this	
transposed	into	riff-raff,	meaning	
low	class.
CoBweB	-		The	Old	English	word	
for	“spider"	was	"cob".
SLeeP TIGhT-		Early	beds	were	
made	with	a	wooden	frame.	Ropes	
were	tied	across	the	frame	in	a	
crisscross	pattern.	A	straw	mattress	
was	then	put	on	top	of	the	ropes.	
Over	time	the	ropes	stretched,	
causing	the	bed	to	sag.	The	owner	
would	then	tighten	the	ropes	to	get	
a	better	night’s	sleep.
ShowBoaT	-	These	were	floating	
theatres	built	on	a	barge	that	was	
pushed	by	a	steamboat.	These	
played	small	towns	along	the	
Mississippi	River	.	Unlike	the	boat	
shown	in	the	movie	"Showboat"	
these	did	not	have	an	engine.	They	
were	gaudy	and	attention	grabbing	
which	is	why	we	say	someone	
who	is	being	the	life	of	the	party	is	
“showboating".
oVer a BarreL	-		In	the	days	
before	CPR	a	drowning	victim	
would	be	placed	face	down	over	
a	barrel	and	the	barrel	would	be	
rolled	back	and	forth	in	an	effort	
to	empty	the	lungs	of	water.	It	was	
rarely	effective.	If	you	are	over	a	
barrel	you	are	in	deep	trouble.
BarGe IN	-		Heavy	freight	was	
moved	along	the	Mississippi	in	
large	barges	pushed	by	steam-
boats.	These	were	hard	to	control	
and	would	sometimes	swing	into	
piers	or	other	boats.	People	would	
say	they	"barged	in".
BarreLS oF oIL	-		When	the	
first	oil	wells	were	drilled	they	had	
made	no	provision	for	storing	the	
liquid	so	they	used	water	barrels.	
That	is	why,	to	this	day,	we	speak	
of	barrels	of	oil	rather	than	gallons.
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• “Do it Best” hardware 
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LIMITS & MULTIPLe PrICING
Please, unless otherwise indicated, ON AD 
ITEMS  NO MORE THAN 6 TOTAL (including all 
flavors or varieties) OF ANY ITEM, PER FAM-
ILY, DURING THE AD PERIOD, AT THE SALE 
PRICE, except in produce and meat, which are 
limited to normal retail quantities, or which carry 
limits specifically stated.  Sorry, we must reserve 
the right to further limit or refuse sales.
ON MULTIPLE PRICING, when purchasing items 
in quantities more or less than the multiple stated, 
the register is built automatically to charge the 
“each” price times the quantity.  (Example: Price 
of item is 3/$1.  The price of: one = 34¢,  two = 68¢,  
three = $1,  four = $1.34,  five = $1.68,  six = $2.00).

Hardware & Variety
ad effective 7/8/21 to 7/14/21.   Supplies limited to stock on hand.

Echo REcycling
==========

On the Northeast side of the parking lot.
open Mon. - Sat. 9aM - 4PM

Closed for Lunch Noon to 1PM.
Closed Sunday

aluminum CrV ..... $1.65lb

#1 Plastic CrV ...... $1.27lb
 Pricing good thru July 14, 2021

          SerVICeS aT
  CroSSroaDS CeNTer
LUCERNE VALLEY MARKET  
  & HARDWARE                           

248-7311

WASH N SHOP COIN LAUNDRY   248-7311

FIRST FOUNDATION BANK   248-2717

DR. ASHOK MELVANI M.D.   248-1070

 ECHO RECYCLING   760-220-4232

AT THE SERVICE COUNTER  In the store
• COPIES     • FAX SERVICE   
• PACKAGE EXPRESS -- UPS only
• PAYMENT STATION SCE, Frontier & Verizon

PRESCRIPTION DELIVERY   242-4900
  Rancho Drugs – Tues. 11AM,  Wed. & Fri. 2PM

To kNow More aBoUT ThoSe 
who SPoNSor ThIS STore;  
See http://thenewlightcls.com 

Philips
75 watt
equivalent
LeD
Light Bulbs

2	pack.		Uses	12.2	watts.		Medium	base.		
Choose	Soft	White	or	Daylight.		West	end	
of	Aisles	1A	&	2A.		#544084,	545149

$899

CoVID ShoTS aND The
GraVe PerILS oF
GeNeTIC eDITING excerpted
By	Sheila	Holt,	June	28,	2021
	 Now	that	genetically	modified	
mosquitos	have	been	unleashed	
upon	Florida	in	a	"groundbreak-
ing"	experiment,	it	might	be	time	to	
become	familiar	with	the	upcoming	
gene-editing	world	—	especially	
since	it	will	more	than	likely	be-
come	part	of	the	science	and	medi-
cal	world,	thus	affecting	society	at	
every	level	of	health	care.
	 You	may	ask,	what	is	wrong	
with	an	advancement	in	health	
care	that	can	save	and	improve	
lives?		Well,	nothing	if	this	were	
a	perfect	and	godly	world.		But	it	
isn't.		Gene	editing	can	alter	DNA	
in	ways	you	need	to	know.		This	
technique	is	coding	body-alter-
ing	information	into	our	bodies.		
Therefore,	we	had	better	make	
sure	that	the	people	developing	
the	therapeutics	by	means	of	
gene-editing	are	held	accountable	
for	the	products	being	pushed.
	 You	may	ask	why	the	term	

editing	is	being	used	in	this	
article.		Most	refer	to	the	editing	
of	genetic	code	as	engineering.		
But	this	new	medical	technique	of	
instructing	human	genes	through	
a	cut-and-paste	vector	is	much	
like	coding	a	computer	program.		
The	human	element	of	empathy,	
caring,	and	ethics	can	be	easily	
removed	in	the	process.	.	.	.	

	 By	now,	Americans	know	much	
about	the	push	for	societal	CO-
VID	vaccines.		These	are	deadly	
vaccines.		They	are	experimental,	
and	many	utilize	gene-editing	

techniques.		It	remains	a	mystery	
as	to	how	the	human	body	will	
react	long-term	to	them.		Because	
of	herd	immunity,	the	real	efficacy	
of	these	therapies	is	a	matter	
of	pure	speculation.		The	moti-
vational	factor	for	pushing	this	
societal	vaccination	is	suspect,	
as	natural	immunity	is	completely	
ignored.		Natural	immunity	is	a	
real	thing!		Every	medical	profes-
sional	in	the	United	States	knows	
this	as	a	fact.		Every	single	infec-
tion	control	or	human	anatomy	
course	ever	taught	explains	the	
beauty	of	the	immune	system.		
The	groupthink	of	segregating	the	
vaccinated	from	the	unvaccinated	
is	simply	absurd.	.	.	.
 The push and coercion for so-
cietal vaccinations is the warn-
ing bell.  Society has to trust the 
people in charge to be more than 
ethical. . . . It is reasonable to 
question how a warp-speed vac-
cine was developed in less than 
a year for a novel coronavirus.  
Maybe the answer circles back 
to . . . genetic editing.  But can 
there be more to the hypnotic 

way governments, pharmaceuti-
cal, medical communities, and 
families are obviously taken with 
this new experiment?
	 If	you	really	want	to	know	a	pos-
sible	answer,	carefully	digest	this	
article	on	transhumanism(1).		There	
is	a	fascination	with	experimenta-
tion	of	the	human	body,	mind,	and	
soul.		Evidently,	it	is	a	struggle	
for	humans	to	resist	the	power	of	
these	experiments.		Even	with	the	
censorship	of	knowledge,	there	is	
still	so	much	available	for	people	
to	learn	about	this	gene-editing	
fascination.		Knowledge	is	power,	
and	now	you	know.

------------
	 Or do you not know that your 
body is a temple of the Holy 
Spirit within you, whom you 
have from God? You are not 
your own, for you were bought 
with a price. So glorify God in 
your body.
	 	 1	Corinthians	6:19-20	(ESV)

Blaupunkt
everyday
alkaline
Batteries

24	pack.		Choose	AA	
or	AAA	batteries.		
On	the	East	end	of	
Aisles	6A	&	7A.	
Supply	limiited.		

$799

(1)https://www.dailysabah.com/life/
history/transhumanism-and-future-
of-humanity-towards-digital-slavery

From	our	ad	of	10/12/89

From	our	ad	
of	8/31/89


